


World Refill Day is a global public awareness campaign designed to get people choosing to 

refill and reuse instead of opting for single-use plastics. We’ve been running and scaling 

Refill Day in the UK since 2018, but this year, given the push back against reusables we 

saw around the world from retailers and governments as a result of COVID-19, we knew 

we needed to mobilise a global movement to get plastic pollution back on the agenda. 

And I think it’s fair to say the world was ready for it. The campaign went way beyond our 

wildest expectations with an estimated, potential media reach of one billion and more than 

10,000 individual posts on social media, reaching an estimated 168 million people. It 

restarted and centred the conversation around plastic pollution post-pandemic and 

reminded citizens, retailers and industry that now, more than ever, we need a refill 

revolution.

Our research hammered home the impact of plastic pollution during the pandemic, with 

more than half the people surveyed saying they experienced feelings of anxiety, frustration 

or hopelessness about the amount of plastic that comes with their shopping, particularly 

since the pandemic. On a more positive note, 74 percent would like to see more refill 

options available, and 81 percent said they want governments to prioritise making refillable 

products in shops, supermarkets and cafes more widely available.

As ever, we couldn’t do this work without the support of our amazing, planet-protecting 

partners, so here's a MASSIVE thanks to you and to each and every one of the individuals 

and organisations around the world for joining the first World Refill Day. Together we’re 

powering lasting change, from grassroots to government – so grab a refill of something and 

celebrate the wins along the way … This is one you can be proud of!

Natalie Fée, Founder & CEO, City to Sea

WORLD REFILL DAY 2021



1. Get the issue of single-use plastics back on the agenda following the 

pandemic, highlighting reuse as the solution.

2. Mobilise a global community of everyday activists. We need to 

demonstrate consumer demand to brands, businesses and governments that 

have been slow to act that we need to see action to tackle plastic pollution & 

reuse is the solution. 

3. Celebrate the innovation happening around the world when it comes to 

reuse by encouraging everyone involved in the movement to use the 

campaign as a hook to tell their businesses or organisation’s story. 

4. Support businesses in safely accepting reusables as they come out of 

lockdown & promote practical solutions like #ContactlessCoffee.

5. Encourage consumers to choose to reuse again, normalising reuse 

behaviour and embedding new habits as we start to go back to emerge from 

lockdown. 

WORLD REFILL DAY WAS DESIGNED TO

https://www.citytosea.org.uk/reusables-during-covid/
https://www.citytosea.org.uk/contactless-coffee/


OUR IMPACT IN 2021 
Activity in 77 countries around the world.

Estimated, potential social media reach of 168 million (#WorldRefillDay)

324 pieces of media coverage with a potential, estimated reach of almost 

1 BILLION people around the world!

#WorldRefillDay trending on Twitter in the UK for most of the day (#3).

Almost 10,000 individual social media posts using #WorldRefillDay and 

70,000 video views of our World Refill Day launch film.

10,010 NEW Refill app downloads in June taking the total to 340,000+

The number of people using the app DOUBLED reaching a total of 34,395

people.

82,000 new water fountains were added to the app around the world 

bringing the total number of Refill Stations to 274,688!

40+ ambassadors & influencers involved (with a reach of 1.9 million).

Over 40,000 page views of the Refill website + more than 22,000 visitors

10,000 page views for the World Refill Day hub.

2,518 downloads of the digital toolkit.



ACTIVITY IN 77 COUNTRIES 
AROUND THE WORLD 



MAKING REFILL THE NEW NORMAL 
One of the key objectives for World Refill Day was to create a new 
social norm for refill and reuse over single-use. 

We knew that habits had changed during the pandemic, and we needed 
to let people that it was safe to refill and reuse again and remind them 
to carry their reusable bottles, cups again containers again. 

We mobilised individuals, influencers and community groups (along 
with our Refill Schemes) around the world, to take to social media 
sharing photos and videos of them with their reusables reminding their 
networks to get back out there and choose to reuse. 

10,000 40+ 324 70,000
Social media 

posts using 
#WorldRefillDay 

Influencers 

supported 

the campaign 

Pieces of 

media 

coverage 

People watched 

the World Refill 

Day launch film 





REACHING MILLIONS OF PEOPLE 
AROUND THE WORLD 
World Refill Day generated 324 pieces of media 
coverage around the world with a potential, estimated 
reach of almost 1 BILLION people around the world!

We received over 35 pieces of media coverage outside 
of the UK (Switzerland, Japan, Hungary, Germany, Italy, 
Portugal, Philippines, Australia, US, NZ, Africa, Canada, 
France, Belgium, Czech Republic)

In the UK, where Refill Day started life back in 2018, we 
received more than 291 pieces of coverage.

More than 80% of these pieces of coverage included the 
findings from our new research which highlighted the 
extent to which the public are still concerned about plastic 
pollution and how positively they view businesses offering 
reusable & refillable options.



MEDIA
HIGHLIGHTS 

https://www.thesun.co.uk/money/9320009/sainsburys-shoppers-fill-up-water-bottles-free/
https://metro.co.uk/2019/06/19/couple-60s-cycle-length-country-campaign-single-use-plastic-10012826/?ito=twitter
https://citytoseacic.sharepoint.com/sites/CitytoSeaOfficeFiles/Shared%20Documents/Forms/AllItems.aspx?cid=973049de%2D245c%2D44d7%2D99f0%2De02191102270&FolderCTID=0x012000C1030E94BAA4AE4EB0CC0F641159948C&id=%2Fsites%2FCitytoSeaOfficeFiles%2FShared%20Documents%2FCAMPAIGNS%2FCAMPAIGN%5FRefill%2F04%20%2D%20Marketing%2FNational%20Refill%20Day%2FNational%20Refill%20Day%202019%2FEval%2FMedia%20Clippings%2FREFILL%20FOR%20MAX%2Emov&parent=%2Fsites%2FCitytoSeaOfficeFiles%2FShared%20Documents%2FCAMPAIGNS%2FCAMPAIGN%5FRefill%2F04%20%2D%20Marketing%2FNational%20Refill%20Day%2FNational%20Refill%20Day%202019%2FEval%2FMedia%20Clippings


https://www.euronews.com/living/2019/06/19/today-is-national-refill-day-so-forget-plastic-and-choose-to-reuse


MAKING REFILL + REUSE EASY 
A key objective of World Refill Day was to make refill and reuse, easier 

than ever before by connecting people to places they can eat, drink 

and shop with less plastic.

The Refill app now has now been downloaded more than 340,000 

times, demonstrating consumer demand and proving that people are 

looking for solutions and alternatives to single-use plastic packaging.

In June, the app was used more than 34,000 times and had more 

than 10,000 new downloads - a huge increase on previous months as 

a result of the pandemic.

More than 30% of app users are outside of the UK, demonstrating the 

growth of the campaign internationally, something that has been 

supported and driven by our Refill community around the world.

https://www.refill.org.uk/


FREE WATER REFILLS
More than 40,000 water Refill 

Stations, globally!

WATER FOUNTAINS
Find more than 150,000 public 

water fountains.

COFFEE ON THE MOVE
Coffee shops offering discounts 

and rewards using reusables.

LUNCH ON THE GO
BYO lunchbox for plastic-free food 

on the go. 

PLASTIC-FREE SHOPPING
Find over 1,500 zero waste shops 

and plastic free options. 

OVER 270,000 REFILL LOCATIONS ON THE APP  

Ahead of World Refill Day, 

we added almost 90,000 

locations to refill & reuse

on the Refill App including 

more than 80,000 drinking 

water fountains around the 

world! 



MAPPING HOUSEHOLD NAMES IN THE UK 
Already signed up to the Refill app are 

high-street chains and retailers including 

Costa, Starbucks, Asda, Pret and 

thousands more!

On World Refill Day, they were joined by 

household names including Ecover, 

English Heritage, Caffe Nero, Morrisons, 

Bluestone Wales, Conscious Cup and 

Birmingham FA who collectively 

added over 5,000 Refill Stations to the 

app, taking the total to more than 

270,000.

If all our Refill Stations are used just 

one a day, together we would save 

almost 100 MILLION PIECES OF 

PLASTIC a year!  



CREATING A GLOBAL NETWORK 
OF FOUNTAINS 
Ahead of World Refill Day, we added more than 80,000 
drinking water fountains to the app around the world, taking 
the total to more than 150,000. 

With our global partners, we’re making it easier to access free 
drinking water than ever before! Refill helps you save money, 
stay hydrated and prevent plastic pollution. 





NEW
REFILL + REUSE
RESEARCH 

To mark World Refill Day, we teamed up with Friends of the Earth to undertake some new 

research into perceptions around reuse for World Refill Day. Here’s what we learnt…. 

Brits are more concerned about plastic pollution than ever and almost half (38%) think the 

pandemic has made it worst. 

Almost 80% of people are taking steps to reduce single-use plastic and two thirds (63%) 

want to do more but the biggest barrier to taking more action is a lack of alternatives.

3 in every 4 people (74%) would like to see more Refill options available and more than 

two thirds of Brits felt positive (34%) and like they were making a difference (32%) when 

they used a refill service or reusable item.

However, one in three (36%) have had a reusable container such as a coffee cup refused 

in the last 12 months (particularly younger people and Londoners).

Over half of all people (55%) think supermarkets / brands are not doing enough to 

address plastic pollution and almost three quarters (74%) have experienced feelings of 

anxiety, frustration or hopelessness about the amount of plastic that comes with their 

shopping. 

68% would view a supermarket / café / shop that offered refillable / reusable options 

more favourably

Almost two thirds (59%) think supermarkets / brands are not doing enough to provide 

customers with reusable / refillable / plastic free options. 

81% want the UK government to prioritise making refillable products in shops, 

supermarkets and cafes more widely available. 

More on the research here.

https://friendsoftheearth.uk/sustainable-living/world-refill-day-brits-demand-government-action-plastic




CELEBRATING
INNOVATION 
IN REUSE 

World Refill Day was also used by a number of brands and organisations to 

champion reuse and further drive the movement including petitions, product 

launches, new reuse initiatives, reports and even a new reuse awards. 

Celebrating innovation in Reuse: In the US, campaigning organisation 

Upstream launched ‘Reuse Wins’ a NEW report about the reuse economy 

as well as the ‘Reusies’ an award scheme to recognise and celebrate 

innovation in reuse. 

Retailers announce new refill ranges: In the UK, retailers Morrisons and 

Asda both used World Refill Day to announce the expansion of the reuse 

offering, with Asda announcing 4 new Refill stores and Morrisons launching 

a new range of Refillable milk.

Brands get in on the action: At City to Sea, we announced a new 

partnership with eco-cleaning brand Ecover, who listed more than 700 

locations on the Refill app. S-C Johnson also used the day to remind 

customers about the refill at home offering for cleaning product windex. 

Independent businesses launch new refill & reuse schemes: In the US 

across Europe and in the UK, local businesses and community groups 

launched new reuse pilots & encouraged cafes & businesses to reopen 

with reuse. 

https://upstreamsolutions.org/reuse-wins-report
https://www.thereusies.org/




SUPPORTING 
THE MOVEMENT 
IN EUROPE 

World Refill Day was also used to support the growing movement 

across Europe and the We Choose Reuse campaign which is 

pioneered by Zero Waste Europe and Break Free From Plastic. 

A key ask for the campaign was to encourage individuals, policy 

makers and businesses to sign the commitment, pledging to 

prioritise reuse over single-use. 

To mark World Refill Day, Break Free From Plastic also launched a 

petition with WeMove Europe calling on individuals throughout 

Europe to commit to reuse and demanding that robust reuse 

systems be put in place at national and municipal levels. The petition 

has now been signed over 90,000 times! 

Following World Refill Day, We Choose Reuse launched 14 days of 

action of reuse targeting specific stakeholder groups from policy 

makers to businesses and individuals. Find out more here. 

https://www.breakfreefromplastic.org/we-choose-reuse/
https://www.breakfreefromplastic.org/we-choose-reuse/
https://act.wemove.eu/campaigns/choose-reuse
https://www.breakfreefromplastic.org/we-choose-reuse/


MAKING A 
SOCIAL 

SOCIAL MEDIA 

World Refill Day was predominately a digital campaign, with social 

media used as the primary channel to reach and engage people. 

In 2021, we had an estimated, potential reach of 168 MILLION! This 

is calculated based on the estimated reach of everyone who Tweeted or 

posted on social media using the campaign hashtag #WorldRefillDay. 

The hashtag was used almost 10,000 times in 77 countries around 

the world demonstrating the global reach of the campaign – not bad for 

our first year of going global! 

We were also TRENDING in the UK for most of the day (peaking at 

#3). Twitter was the most popular channel with over 6,000 individual 

Tweets. 

We had everyone from zero-wasters, eco campaigners, shops, brands, 

retailers, and we even had American Senator’s get involved!

Take a look at what happened on Instagram, Twitter, Facebook and 

LinkedIn. 

SPLASH ON

https://www.instagram.com/p/CQMYMF0g3Ej/
https://twitter.com/SenadoraJulie
https://www.instagram.com/explore/tags/worldrefillday/
https://twitter.com/hashtag/WorldRefillDay?src=hashtag_click


TWITTER + INSTAGRAM ACTIVITY 







OUR 
PARTNERS +
SUPPORTERS 





OUR
AMBASSADORS 
+ INFLUENCERS

World Refill Day was supported 

by a number of official 

ambassadors as well as more 

than 40+ celebrities & 

influencers around the world on 

social media. 

This included: Julia Bradbury, 

Gail Porter, JB Fernandez-

Versini, Pranitaa Pandit, 

Jeetendr Sehdev and Maya 

Rose-Craig. 





Haven't seen the World Refill 
Day Launch film yet? 

Check it out here! Press play 
to watch it. 

WATCH THE LAUNCH FILM 

https://www.youtube.com/watch?v=n4t7NoKIpvU


THANK YOU!
To our amazing, planet-protecting partners for 

making World Refill Day possible. 



THANK YOU
Contact Jo Morley, our Head of 

Marketing & Campaigns to find out 

more about how to get involved next 

year. 

mailto:jo@citytosea.org.uk

